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Abstract: Even nowadays, the marketing decision dilemma about the standardisation
and local adaptation to foreign markets still remains relevant. However, under
conditions of an increasing globalization, it acquires different context, which should
be taken into account. Their examination is the subject of this paper. We analyse the
behaviour in this specific area on a selected sample of companies operating in the
Slovak Republic. Results are presented for the research sample in their entirety and
according to identified interrelations. We have searched systematically for relations
between identifiers of companies and selected answers in the questionnaire as well as
between these answers with each other within the individual parts of the questionnaire.
Some conclusions are presented in graphical and tabular forms.
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Uvod

Podniky celia pod vplyvom globalneho prostredia intenzivnejSej konkuren-
cii posobiacej za hranice Statov. Prave vhodne zvoleny marketing moze podnikom
pomoct udrzat’ sa na trhu, resp. presadit’ sa na novych trhoch. V nasom prispevku sa
venujeme klasickej dileme rozhodovania sa podnikov medzi Standardizaciou a dife-
rencidciou v marketingu na zahrani¢nych trhoch, pricom skimame toto rozhodova-
nie v sicasnych podmienkach pdsobenia stale rasticich vplyvov globalizacie na pod-
niky v Slovenskej republike.!

Vznik globalneho prostredia a otvorenost’ ekonomik umoziuje jednoduchsi prie-
nik na zahrani¢ne trhy. Kladieme si za ciel’ analyzovat’, do akej miery vznika glo-
balny trh, ktory pontika moznost’ vyuzit’ §tandardizaciu v marketingu, a v akej miere
je ziaduce marketing adaptovat’ na lokalne podmienky v jednotlivych krajinach.
V ramci empirického prieskumu sme zist'ovali, ku ktorému z uvedenych pristupov
podniky inklinuju a ktoré faktory najviac ovplyviiuju ich rozhodnutia v tejto oblasti.

' Prieskum bol realizovany v ramci rieSenia projektu VEGA ¢&. 1/0385/10 ,,Zmeny marketingovych
stratégii podnikov determinované novymi faktormi turbulencie podnikatel'ského prostredia“.

65



